Inside Consumer Watch

TRICARE Consumer Watch is a brief
summary of what TRICARE users in
your region say about their healthcare.
Data are taken from the Health Care

Survey of DoD  Beneficiaries
(HCSDB). The HCSDB includes
questions  from the  Consumer

Assessment of Healthcare Providers
and Systems (CAHPS), a survey
designed to help consumers choose
among health plans.

Rates are compared with averages
taken from the 2008 National CAHPS
Benchmarking Database (NCBD),
which contains results from surveys
given to beneficiaries by civilian
health  plans.  Rates  differing
significantly from the benchmark are
bolded and shown in red. In 2009,
questions from a new version of
CAHPS (Version 4) were used.
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Health Care Topics
Health Care Topics scores average )
together results for related gquestions _ Figure5:
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Figure 5 presents the composites Qg0

“Getting needed care”. Scores are
based on patients’ problems getting
referrals and approvals and getting
needed treatment.
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ability to get information about their
health plan.
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Rates that are significantly different
Figure 7: (p < .05) from the Healthy People
Doctors' Communication 2010 goal are shown by red italics.
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